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2008 Conference Wrap-Up – “4 Represents Wholeness” 
 
Thanks to everyone who attended the fourth annual OSIP Conference.  It was another tremendous 
success, and it’s because of you, our members, that the industry is continuing to thrive.  Below is a 
summary of our wonderful speakers.  And don’t forget to check out all the pictures from this year’s 
Conference: http://www.osiponline.org/conference_2008.html.   
 
More information about the 2009 Conference coming soon… 
 
 

GGrreegg  HHiicckkss,,  GGDDHH  &&  PPaarrttnneerrss  
  
GGrreegg  HHiicckkss  ooppeenneedd  tthhee  sseessssiioonnss  wwiitthh  aa  wwoonnddeerrffuull  mmeessssaaggee..    HHee  nnootteedd  tthhaatt  tthhee  nnuummbbeerr  ““44””  rreepprreesseennttss  wwhhoolleenneessss  aanndd  
ttoouucchheedd  oonn  tthhee  ssiiggnniiffiiccaannccee  ooff  tthhiiss  bbeeiinngg  oouurr  ffoouurrtthh  yyeeaarr..    TThheerree  aarree  ffoouurr  sseeaassoonnss,,  ffoouurr  ddiirreeccttiioonnss,,  ffoouurr  eelleemmeennttss,,  aanndd  
tthhee  lliisstt  ggooeess  oonn..    HHee  aallssoo  mmeennttiioonneedd  tthhaatt  tthhee  kkeeyy  ttoo  ssuucccceessssffuull  nneettwwoorrkkiinngg  iiss  eedduuccaattiinngg  ootthheerrss,,  eessppeecciiaallllyy  ffeellllooww  OOSSIIPP  
mmeemmbbeerrss,,  oonn  yyoouurr  bbuussiinneessss..  
  
AAss  mmeemmbbeerrss  ooff  tthhiiss  oorrggaanniizzaattiioonn,,  wwee’’rree  eeiitthheerr  ccrreeaattiinngg  ggrreeaatt  eexxppeerriieenncceess  oorr  ssuuppppllyyiinngg  ttoo  ccoommppaanniieess  wwhhoo  ccrreeaattee  
tthhoossee  eexxppeerriieenncceess..    AAnndd  ffoorr  uuss  ttoo  ssuucccceeeedd  aass  aa  wwhhoollee,,  iitt’’ss  iimmppeerraattiivvee  tthhaatt  wwee  ssuuppppoorrtt  oonnee  aannootthheerr..  
  
 
 
Jennifer Hines, ActionCOACH 
 
Jennifer Hines, owner of ActionCOACH, spoke on how to take immediate control of your profits and cash 
flows, common assumptions every business owner makes that stops them from making tens of thousands in 
more income and profit, and the 6 steps to massive results.  After starting her own sales and marketing 
business at the age of 27, she quickly realized that she didn’t own her business…  The business owned her.  
One of her most memorable quotes was, “Once you make your money, you can always make more.  But you 
can’t say the same for your time.” 
 
We all want to make more money, spend less time doing it, and grow our business.  We must stop saying “I 
know,” and instead start saying “Isn’t that interesting.”  Jennifer mentioned the Japanese word Kaizen, which 
means constant and never-ending improvement.  It’s a great word to live by.  She then touched on what it 
means to be “above the line.”  We must focus on taking ownership, being accountable, and being responsible 
for our actions. 
 
Business can and should be fun, but you have to be willing to step out of your comfort zone.  You can’t keep 
going back to the way things were and expect change.  D x V + F > R (Dissatisfaction x Vision + First Steps > 
Resistance).  We must choose our words carefully.  For example, to say you’re going to “try” is nothing more 
than an excuse to fail. 
 
Six steps to massive results: 

1. Results – Multiplication or acquisition > Diversification 
2. Synergy – Well-oiled machine > Freedom 
3. Team – Structure for growth > Happiness 
4. Leverage – Systematize for efficiency > Time 
5. Niche (Marketing) – Predictable cash flow > Cash 
6. Mastery – From chaos to control > Stability 

  

http://www.osiponline.org/conference_2008.html


 

LLiiffeettiimmee  AAcchhiieevveemmeenntt  AAwwaarrdd  &&  SSttaarr  AAwwaarrdd  PPrreesseennttaattiioonnss  
  
AAfftteerr  tthhee  ffaabbuulloouussllyy  ccaatteerreedd  WWyynnnn  LLaass  VVeeggaass  lluunncchh,,  JJeeffff  WWeebbbb,,  OOSSIIPP  CChhaaiirrmmaann  ooff  tthhee  BBooaarrdd,,    
pprreesseenntteedd  tthhee  LLiiffeettiimmee  AAcchhiieevveemmeenntt  AAwwaarrdd  ttoo  tthhee  llaattee  KKrraaiigg  TTaallllmmaann..    KKrraaiigg  iiss  rreeccooggnniizzeedd  aass    
tthhee  lleeaaddiinngg  ppiioonneeeerr  iinn  ddeevveellooppiinngg  aatthhlleettiicc  ffaasshhiioonn  wweeaarr  ffoorr  cchheeeerrlleeaaddeerrss  aanndd  ddaanncceerrss,,    
mmaattcchhiinngg  uunniiffoorrmm  ccoonnssttrruuccttiioonn  aanndd  ssttyylliinngg  ttoo  tthhee  nneeww  rroolleess  aanndd  aaccttiivviittiieess  aaddoopptteedd  bbyy  tthhee    
iinndduussttrryy..    HHee  iiss  ttrruullyy  tthhee  mmaasstteerrmmiinndd  bbeehhiinndd  tthhee  VVaarrssiittyy  SSppiirriitt  FFaasshhiioonnss  uunniiffoorrmm  ddeessiiggnnss    
ooff  ttooddaayy..    DDeeaann  OObblloonnsskkyy  aanndd  BBrriiaann  CCaarrrroollll  wweerree  hhoonnoorreedd  ttoo  aacccceepptt  tthhee  aawwaarrdd  oonn  hhiiss  bbeehhaallff..  
  
BBiillll  PPaatttteerrssoonn  ooff  NNCCAA  aallssoo  rreecceeiivveedd  tthhee  ffiirrsstt--eevveerr  SSttaarr  AAwwaarrdd..    TThhee  SSttaarr  AAwwaarrdd  iiss  pprreesseenntteedd  ttoo  tthhee  mmoosstt--iinnvvoollvveedd  
mmeemmbbeerr  ooff  tthhee  yyeeaarr  ––  oonnee  wwhhoo  rreeccrruuiittss  tthhee  mmoosstt  nneeww  mmeemmbbeerrss  aanndd  wwhhoo  pprroommootteess  OOSSIIPP  ttoo  tthhee  bbeesstt  ooff  tthheeiirr  aabbiilliittyy..    
  
 
Joe Baer, ZenGenius 
 
Joe Baer, owner of ZenGenius Visual Merchants, focused on “Going Green” in today’s $4.8 trillion retail 
industry.  He spoke on the top 10 trends in retail: 
 

1. Technology – LED screens, iPod incorporations, etc. 
2. Lighting – color, moving lights, fixtures, shelves 
3. Motion – conveyer belts, touch screens 
4. Graphics – larger than life, creating environments 
5. Low Tech – hand-written notes, recycled materials 
6. Lifestyle Brands – Urban Outfitters, Anthropologie, Terrain at Styers, Whole Foods, Apple 
7. Special Events – rock bands in stores, driving traffic by having a ribbon-cutting ceremony 
8. Community – getting involved, hosting workshops 
9. International – custom mannequins (animals, animated people, etc.) 
10. GOING GREEN – Rachel Carson, Al Gore, numerous celebrities, LEEDs 

 
Joe then covered several ways in which we in the spirit industry can start going green.  “Someday, we’ll all be 
green.  So the term ‘green’ won’t even be used.”  What a great statement!  We can start using cardboard props 
and palettes, mannequins made out of soy, and so forth.  Uniforms today are moving toward using eco-friendly 
fabrics; Method brand has made “going green” a cool thing; shoes are even becoming environmentally-
friendly. 
 
So what can we do to keep the movement going?  Pay attention to your carbon offsets, recycle, practice fuel 
and energy conservation, watch your water usage, unplug electronics not in use, read labels, use energy-
efficient light bulbs, and spread the message…  The world is changing, and we are called to a higher order of 
accountability.  Stay committed to Going Green! 
 
 
 
TThhaannkk  yyoouu  ttoo  eevveerryyoonnee  wwhhoo  mmaaddee  tthhiiss  eevveenntt  ssoo  iinnccrreeddiibbllee,,  eessppeecciiaallllyy  Kenny  BowenKenny Bowen  ((IImmaaggee  AAwwaarrddss))  ffoorr  
ddoonnaattiinngg  tthhee  LLiiffeettiimmee  AAcchhiieevveemmeenntt  aanndd  SSttaarr  AAwwaarrddss,,  Jillian  BurnsJillian Burns  ((BBrraaxx  LLttdd..))  ffoorr  ddoonnaattiinngg  tthhee  OOSSIIPP  SSppiirriitt  
CCuuppss,,  Phil  HollisPhil Hollis  ((HHoolllliiss  &&  AAssssoocciiaatteess))  ffoorr  ccrreeaattiinngg  tthhee  DDVVDDss  yyoouu’’llll  bbee  rreecceeiivviinngg  ssoooonn,,  aanndd  Team  IP  SportsTeam IP Sports  
ffoorr  tthhee  OOSSIIPP  tt--sshhiirrttss..  
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